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your corner
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Creative campaigns 



www.alivewithideas.com *Branding, campaigns, design, animation, video, infographics and much more

Training &
Workshops

Content 
& copy 

Visual 
communications* 

Strategy 
& planning

Creativity in your corner every 

step of the way. 
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Take a bow
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CREDIT: Cartoon by Modern Toss

It’s that 

easy, right?
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Fear not…

The Alive Top 
5 for creative 

campaigns 
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1. Solid
foundations
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“Creativity is a wild 
mind and a 

disciplined eye.” 

Dorothy Parker, American poet 

The (slightly) dull truth
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As easy as 1, 2, 3 

1. A great plan 

• OASIS 

• Comms planning 

2. Make it sticky

• EAST behaviour 

change 

3. Creative 

inspiration

• Ideas generation 
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A plan 
doesn’t need 

to be 
complicated
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Come back to the basics
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2. Find the single 
human truth 
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The single human truth

‘Finding the single human truth at the heart of a 

campaign will transcend any barriers’
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The golden circle
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We want to raise awareness of fostering

To make people consider becoming foster parents

To raise the number of children being fostered

To find good homes for children

Why? 

Why? 

Why? 

Why? 

Because every child deserves a 

loving family and home 

Hunting 
the single 

human truth
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Reducing fires for over 65s 

Factors

• Don’t want to lose treasured possessions 

• Don’t want to have to move out of their home

• Family concerned about risks to parents/grandparents 

• Family could influence change

The single human truth

Family and home 

matters 
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3. Be brave! 
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Cutting through

£25bn spent on marketing 
in UK each year 

4% liked, 7% disliked 
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Fear of the first step, the messy unknown, of being judged, of 
losing control

Fighting fear
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“Most companies are peppered with people who are very 

quick to say ‘no’. Most newly hatched ideas are shot 

down before they even have time to grow feathers, let 

alone wings. In saying ‘yes’ to all those who brought 

ideas to me, I was simply levelling the imbalance a bit. 

And it worked. People who have a deep passion for their 

ideas don’t need a lot of encouragement. One ‘yes’ in a 

sea of ‘nos’ can make the difference.” 

Gordon Mackenzie:

Creative Paradox. 
Yes Man.
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Surrey CC – Make It Happen
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4. Be a big kid
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“Creativity is the
power to connect

the seemingly
unconnected”

William Plomer
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“The 
creative 

adult is the 
child who 
survived”

Kristián Mensa

@mr.kriss
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Stoke-on-Trent City Council – social worker recruitment 
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5. Discover the gold 
inside (or out)
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“It’s as true today as
it always was - he who seeks 

beauty will find it.”

Bill Cunningham,

American photographer
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Ideas 
Everywhere
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From Nike to smoke alarms…



www.alivewithideas.com

Do is for Dorset…   
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To recap…

1. Lay solid foundations for your creativity 

2. Find the single human truth – ask Why?  

3. Be brave! 

4. Be a big kid and look at things differently 

5. Search for the gold inside (and out)
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And when it all 
comes together…
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And when it all comes together…
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ideaseverywhere.alivewithideas.com



www.alivewithideas.comwww.alivewithideas.com

Bonus material! 
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Embrace flexibility over perfection



www.alivewithideas.com

Navigating Covid chaos

October - launch December - ChristmasNovember - lockdown
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Capturing 
ideas


