
HOW TO SURVIVE 
MODERN SOCIAL MEDIA 
LGComms





Data, universal truths, trends, 
channels and an exercise



The landscape in 2023



“Embrace 
chaos.”
Robert Phillips ‘Trust Me PR is Dead’, 2015





Social media landscape UK 2023
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Demographics



UK social media 
consumption 2023 
by demographics  
aged 13 to 24 
source: Ofcom, 2023.
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UK social media 
consumption 2023 
by demographics  
aged 25 to 34 
source: Ofcom, 2023.
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UK social media 
consumption 2023 
by demographics  
aged 35 to 44 
source: Ofcom, 2023.
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UK social media 
consumption 2023 
by demographics  
aged 45 to 54 
source: Ofcom, 2023.
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UK social media 
consumption 2023 
by demographics  
aged 55 to 64 
source: Ofcom, 2023.
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UK social media 
consumption 2023 
by demographics  
aged 65+ 
source: Ofcom, 2023.
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Universal truths



Universal truth 
1. Educate the client 



Universal truth 
2. You need to create 
content for each platform



Universal truth 
3. Links are bad. Don’t post them. 



2021

2022

2023



Universal truth 
4. The question ‘who is your audience’ remains the 
most important question you can ask.



Trends



Away from 
the town 
square



Towards 
private 
spaces



Channels



X, formerly Twitter





TikTok





BBC News



Reels



MacMillan Cancer 



WhatsApp



WhatsApp 
Communities



WhatsApp 
Channels



WhatsApp 
Channels



WhatsApp 
Channels



Threads





Social media house rules  



AI 





Practical 



Practical

Q: You are a council that at times needs to communicate with every age demographic. You can do THREE 
channels effectively. Which would you pick? 



THANK YOU. I ALSO DO… 
Workshop: ESSENTIAL COMMS SKILLS BOOSTER
Workshop: ESSENTIAL VIDEO SKILLS REBOOTED 
Workshop: ESSENTIAL TIKTOK & REELS
Workshop: ESSENTIAL MEDIA RELATIONS
Workshop: ESSENTIAL AI FOR COMMS  

SOCIAL MEDIA REVIEWS

Dan Slee
dan@danslee.co.uk
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