


Liverpool City Council’s Communications Goals

• Build awareness and understanding of the scale of the event and the opportunities it offers up

• Encourage people to be part of history in the making

• Produce distinct content showcasing Liverpool, our music, our culture and our links with Ukraine

• Spotlight modern Ukraine and celebrate its culture and people 

• Promote opportunities for people to get involved

• Provide advance warning of event impact and amplifying key partners’ messages 

• Maximise opportunities to secure positive PR for Liverpool and the City Council

• Manage stakeholders’ communications expectations/needs

• Build excitement internally, enlist Council staff as Eurovision ambassadors



Eurovision 2023



EuroFestival

• 24 New artistic collaborations

• 19 Collaborations with Ukrainian artists

• 557 Artists 

• 1,750 Participants 

• 71 Venues

• 326,039 Engagement 



Education & Community

• 89 EuroLearn & Eurostreets Grants

• 257 City Region schools

• 367 Organisations

• 17,746 School students engaged 

• 36,026 Participants



• Programmed for ten, themed days

• Live music and performances from 
local talent and household names

• Welcomed 250,000 people

• Location of host city media centre

• 350 accredited members of the media 
and fan media 

EUROVISION VILLAGE















Thank You
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