
Flooding and weather 
emergencies masterclass





What happened in Nottinghamshire?

2 January

Yellow weather warning for rain.
3 January

Internal flooding and road closures.

4 January

Major incident declared as river 
levels increased and began to peak 
at levels similar to the highest ever 
recorded.

5 January

River Trent peak moved through 
Nottinghamshire and communities 
were evacuated.

6 January

The River Trent peaked at Torksey 
Lock at the highest level ever 
recorded and further communities 
were identified as at risk.

7 January

Communities continued to be 
affected and river levels began to 
show signs of falling. 



Initial warning and advice Continued advice Working with our partners

What did we do? 



Harder hitting messagingDeclaring a major incident Showing that we’re here



Targeting communities at risk



Finding some calm after the storm



Press releases issued to Nottinghamshire media



Email bulletins issued to flooding subscriber list



Working with local, regional and national media



What was the impact of our comms?
Channel Impact Key points

Social 
media

• 706,588 people reached. 
• 22,192 clicks across all posts. 
• 2,000 shares. 
• Top post reached 141,232 people.

• Major incident post was the highest reaching post on 
social media for the last 12 months. 

• This post also had the highest number of shares of any 
in the last 12 months at 466.

Emailme • 1,658 growth in subscribers. 
• 54% open rate. 
• 0 unsubscribes.

• On average open rate is around the 30% mark. 
• Bulletins normally see some unsubscribes. 
• 70% engagement rate. 

Press 
releases

• Two proactive press releases.
• National reach. 
• 67 interview requests.

• Issued locally but picked up nationally.

Website • 53,414 visits to the ‘current disruption’ page 
between 2 and 8 Jan.

• Top visited page is usually our jobs page with around 
30,000 views on any given week. 



What did we learn?

• You can’t put a price on real photographs. 

• Trust yourselves as the experts in comms. 

• Further work needed on targeting smaller communities.

• Continue to develop our toolkit for partners. 

• Rotating meetings is a positive. 

• Looking at resourcing going forward.
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